RAE/REIH,
EEENTRRRES, FEHREE

B : BEH

B B TikTok (1) BGE AR

(==

FRMEZE FATZMERRZCoh TAESR T IR HaEEt
IR FAITBERRZ . TR 2P S
OfhEE FAIZMERRZCH AR4y IR Eamfd

R

ERE
FEMEE

MMBIFRE [Hik] = [BR(NE)] 5Iidb AZEE:

BiF5IAEH. WEEMERLL ((FE, ) 315, 8dFE () 55, LERBERMESE
MR, RS [Bs. 2F Rk K [SIEERSENRMSTVES]] REZSENRIEL., #2iFZ%
BRZKIR. G518 (5liR) ERERSIEURBRIEAZEZEZE, GREUIVE,

BiES|F: BE&. #3553, 3uash, PR50=FUA, BI9ERERS | BIIsI/araeE,
1 raﬁﬁﬁum@%@ﬁﬁa@aﬁm EBENARY LTERESR. Rk, EEFIRE, &8
BoED., IRKRZMEER] (BRINZE, 2024) > ERlEEEEE

R (%%=) 31FH: FPECHENRE, EFEIRE, ~REE,

Bl. sRElZ (2024) IEHEREYREESVEREERBLEEBNEET, BRASIIE
MEIEE. WERITRE, EHEEEINERIER. FENEEHREIERNR. EEENE
O, TR, RS AETARAVIERR., > EBEEEEL


直接引述資料、改寫資料皆應以（作者，年代）引註，或作者（年代）引註，以表明資料係參考而來。並於「陸、參考文獻」中依「引註及參考文獻格式範例」規定之參考文獻格式，註明參考資料之來源。若引用（引述）資料未引註以表明係他人之看法者，視為疑似抄襲。

直接引用：
例：「胃食道逆流是俗稱的胃酸逆流，指胃的內容物上行逆流至食道、咽喉，甚至呼吸道，並導致火燒心、打嗝及咳嗽等症狀」（張凱安，2024）


間接（改寫）引用：
例：張凱安（2024）指出胃食道逆流是指食物經食道進到胃以後在消化過程中，胃的內容物逆流回食道、咽喉或呼吸道，也就是俗稱的胃酸逆流。常導致患者出現胃部有燒灼感、甚至有火燒心、打嗝、咳嗽等不舒服的症狀。

除法條、詩詞、歌詞外，限50字以內，引號內直接引用的文字須粗體。

用自己的話改寫，無字數限制，不須粗體。

-->資料顯著筆法

-->作者顯著筆法

◎論文寫作常會「直接」或「間接(_改寫)」引述他人之觀點：

校內賽須封面，
全國賽封面由系統產生，不能出現封面


gt TikTok ($433) WEEHDENEE  0m=S

N3

Bz 39
= a0 ERMATENER. EEN. BETE..

ER > FEERFRBU R AP R - B a4 TikTok (£1%) EAE /D
ARG EBEN—E5Y o TikTok (FHF) A B4 SRR IIRENER &5 - I
5[ R R E/ DEERE > BB A B RIE R A T 2R (Verduyn et al., 2017) ©
45 (Digital 2023: Global Overview ) FVEHEFEER » TikTok (£} ) ERERAVEFHEBEFE
wahn - CHEEE/VEREEET o s EEHEE A (DataReportal, 2023) © &% TikTok (£} ) HE
BN NSRS It R BHEMEER B A AN se A/ DAV R SR )
7 A B T B2 25 (Maftei & Diaconu-Gherasim, 2023) » JFE41 » TikTok (1) EAIRSEN R4 H.
HHRE R/ VEIGENERREIMNEE S T B B HG RS S ERA -
PRIt > 20feffEF A TikTok (F£15) ETHENEE R e HBENEERE > DR BRI
B TAFER EFREILE S E RS -

EAVEHET T TikTok (£1%) £F/VEEE TR IEHHEAmPE - [ERZ TR
HRNRPEBIZRATE VERES BN e85V ENEREN BRI AR - AL
KWZEstHEE 13 £ 19 A/ V0 FRISETIGHEE - M fIE TikTok ($1%) Fa L
AYEE RIS Refal 2 DAK TikTok (F£HF) B FIERE L~ R EHHEERSRIT 113G Bl
BT R~ DEPE L RN TS SR ENR 8 R ? Atk e d—E5ET -

T
AR AR TACERIGEINE, (ERGERY: EHR B ARER IR

24551, 3-5{%, FIEIAEEA.

B OBA 4 Tk (135) T LA

B ) THE TiKTok (£1F) BEBAVESE LD R SRR
H=) 558 TikTok ($1F) BEBADEL TSI RIS 272 BRI
M) SRk - RROER RPN

b AR EAIARLER. (RSN, EEERE T SR, IE
W SEs 57 = win mEE, EREEEISE,

DUR a8t TikTok (RS AYURHE » T T IR e S E DB » e G s
E= FAERE TikTok (B1%) HISCRE > $HEFS DRI 1Ty - IBFLEIZE % - BT R BaRal
-E YRS EE TS S R RS

= - TikTok (£15%) MEE HEARBEN—: GRESISHEREN, SEETHMRIE.

TikTok (F15) 1F R ZREZEFHIEEIG 5 > B 2016 FH T EIA ] F ke
AEH LUK > R 2 R A BRI 6 2 —  TCHEZ RS /DR IRE
B - EtLUire B P RIERI T 2 /RIEE 15 £ 60 M 2RISR, E © Herrman (2016)
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Highlight

Highlight

Highlight

Highlight

呈現研究主題的背景、重要性、獨特性等.....

1.化目的為動機；化動機為目的：把研究目的化為問題放在動機後面

Highlight

有導言－佳

３分

５分

他人的研究已知的成果。依研究目的，整理歸納找到之文獻，包括意義、內涵、發展等，應呈現整理之筆法。

Highlight

Highlight

對應研究目的一：先提供抖音的背景資料，讓讀者認識研究主題。

Highlight

2.條列、3-5條，用動詞當發語詞。

10級字置中

全文每段文章用
word
左右對齊


PST TiKTok (R ) BB EEATHY

fath TikTok (%) BREAMEAEAVERIENHE » SBRHHER AN S ERVAIE TR - Bzh
51T ZERFEAF - RBMMTRERE « AEBORNUHER R EE 5 -

HIW

FRlEEN 8 2 12 RV SLERTAS > BEZARZES TikTok (BHE ) JAE R F#TY 13 5%
B EENEZEAF 2 —  E—hEe - B A E /D FE(tweens) » BB AL
LRGSR o MHELHAE & 0 TikTok (FHE) AYEFTEER S| 11 LU P HER N A
> [FEHAFE B dLL Snapchat ~ Instagram A1 Facebook B B 5[ /7 - Demeulenaere et al
QO20)FIEHT > Z7E 44%H7 6 & 12 Bl EEIAEA TikTok ($15) BIENE -

o IR

Herrman (2016)¥54! TikTok (£15%) AR EEIEFEEF RN EL RS Musical.ly < Musical.ly
SERBRE R EGRATZ R 0 W0 2018 4281 TikTok (F15) &0f » #E—PHER T HEIK
AT THATFRIER R AZEC - Boyd (20100577~ TikTok (£H5) AYZRRERGET 4T
B P PRAYBIERIEE - WA REM A CifE A B A IRIBEH RV R A = T E T &
EHEEEENRs HP > Rl SRR TR Ry TikTok M B EZEHF -
= aEEVEEM TikTok (F15) IR wiEmRBn—SEaEs DENFERR

5 RETELT

RIERERF( 2023 )IVIHSE - GIBF/ DFEEREE 1.5 & 3 /NFEE TikTok ME
BENE RN NS | NS/ VERESIUZEF - b0 BRI (2024) AIRHSE
B8 E /DAL TikTok ($£15) ERUERAEER M 7 >Ubs R HET A E - (REERF
DEFZS G TikTok ($HE) WA > Wik 2 LA R BB Bos e AIBFEE 0
i P RE I At MY CBEER ) - s B BV E/ D ERIE R R R B NS - S b
R AllAE R H IR EATEEVERT - GBI 2 (2024) H%EHEH » TikTok (£15%) HEES
DEREBEERE A ERE - —J7H > CREREEEEERR 0 S5—J7m - EE A EEH]
SIEHGEHBRIG PR E T - H/OFEAH R BEGRRE T AZE] TikTok (B ) HISZEE
FrREAERE e O BARAE T - mTRENNEI At APy -

i (e B i g HETRENS, HAEE e
= TikTok (F5) SFOELRMIATROPE  Cam mrEiee sl
Dienlin 87 Tohannes (Q020)/EFHZ: 30 4RI/ B 45 S22 R P (e
FT AT » SR S R S B S TN - % TikTok (BHS) iRey
s O TTLURBI DR AT BB SC B AR BB » TN A
e erduyn etal, 2017) ° AT » SRR TikTok (1) SEHEScP A th BT A B/ /b LEa [ B
BE e SRR R RN RS - T A L FEAT P RSB T
 BIAIERRE ~ TEFIINTL B ECE B B YA i(Maftei & Diaconu-Gherasim, 2023) e

ZM’%HFE Valkenburg et al Q01 7)FZEFEH » AN SAEERE » A RoeNE/DEFEF TikTok (#3}
gﬁﬁg:%>%ﬁ&ﬁ%ﬁ@ﬁ%%ﬁ@%@ﬁ%x@o@ﬁﬁwiﬁﬁﬁﬁgﬁﬁﬁﬁgfﬁ,
’ PR B (6 P (A B B R E A B 2 - SRR B/ 8 - 2ATT - St o] RE 2K

WmMIRRIFESE AT (BRME%, BREIE) | (FEEE (BEER, REEFEEY) |
TREEIRNERRE, NBERRESEENAHSTHIRRE—ZHE.


對應研究目的一整理台灣青少年的使用狀況

對應研究目的三，對台灣青少年社交互動與心理及隱私安全意識的影響 

括號　跟著英文用半形

Highlight

括號　跟著中文用全形

Highlight

本處採用資料顯註筆法

本處採用作者顯著筆法

論文撰寫時建議能資料顯註（資料優先，結束引註）、作者顯著（通常會說，某某作者指出），二種筆法交叉使用較佳，以避免曝露參考資料不夠多元或過於單一之問題。


PRaT TikTok (RHF) WEEEF/ DENZE

PR RN L TR TR R 240 - IS » Booker et al (2015)F2E4E 5
BRI A ER T E AT A R A M G B A0 E OSSR E
BRE A R U BERSATEA © FBEATAD - A TikTok (EIE) HE0FE - 155/ D4R LS 67
7R EARE > RTR A 2SO 5 LA .
W SNEBAT YOVEEE/IMEF
DU~ TikTok 75/ DAFRBTABLZ: 2008 Eﬁggéﬁgéggggéiﬁ*E@
TikTok (H15) W R —(EHERILAI A SRR I €5 5K T 5 2 5 SIS,

CRIEATHEE - DeLeynetal Q2D¥F 8 F 12 pRAVFH/ VAR TikTok (1) WYBSFLE
TTRAGES - HIgesd  TikTok (345 fER(EEE S ST TE @SRt T AR
PRI R > (BRI FR A TR RLER - FISC@iB 20 (B2
4 { b (semi-structure)3H3K » HEa T EERIBESRE P 5/ 0 FI5 SISV E R T REE - R
BRI OH/D B R S S A A e B A RBRNEE R 2R T MRS T -
iSELAEREL Maftei 81 Diaconu-Gherasim (2023)AJ8F58—2 » 5 H/ DEFHAHAE FiBfE
B SR R R ARt P 50 B L B - A1 - (RS e L
BEEISILLE  MEAERREET TR - (H5 BN TR 5 B RS R
(52RO TF5ER (De Leyn et al,, 2021) - BLIE7E BT BELR/ D E(EFSRLELE Tk FA R
FEAR > R BEE I(ER T MR 2 PR -

L PREAOT— s/
FRTIKTok (B ) SHEIS D EEEREATE | it 2T

S/, IIEE B ERIRTE SRt
B Frige Rt IER = B RS EEEE,

EE R 2 E I K > TikTok (FHF) fEHEHISHIIE R Z 258 2205 TIF&HIE
e Zeng B Abidin QO2DIFEFEH - i TikTok fis B EIEZFMEAE - vl AR
A ERE EOIREARIERIMYT » R IR AT 52 2 R T b B b - Rl R A B
PO E G - REtEna i ARV IR S ELE A » Feijoo et al (2023)W1 727165
> TikTok K82 & YRS AIEESE RIAE A e m B AR A B DG (e E R RS > R =]
ZH TikTok (FRF) VB IAGIIREARGRET RIS [JHVAELEE) - fETHE R E B -

M) amps

TikTok (F}&) WVHEEEEEL - BIRBEHEN ST GBI E EATT R
RGP B BERIFNANS - DRSS EaEHBENCEN: - (HRIFEER BUEHE
HIg9E /DR EE ] - B HESEECE T (De Leyn et al., 2021) » ZBEEEF (2023) BFZEH
st B A PR A 2 B R T RE T I 9922 AR Y B0 SO RHE I MR R4 - B2 PE T R R B
/DA FHE A RS A PRI R T RR - S (S RS B T RE S B0 R BRI B 1 R
(Przybylski & Weinstein, 2017) < Rl » ARARHVBER S AT ES e ]~ 52 B F a I (E A
BRI B ETROR » DIME(REE A REAN{T IR GBS 2 R HUAS 28 Y~y
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對應研究目的三，對台灣青少年社交互動與心理及隱私安全意識的影響 

對應研究目的二，對台灣青少年教育上以及時間管理與學業表現的影響，此項若能往前放在文獻探討之項次三更符寫作邏輯。


PRaT TikTok (RHF) WEEEF/ DENZE

B4 > Feijoo et al 2023)F§AIF5H » TikTok (18 ) FEMMEFHRIANA T B athR
HEREMEER - ¥/ DERER IR AET RS RO Ry - B T RS VERY S
WA EREME R REEREE - B BRI = (B - It - HE D EENHEEEE
b FEREISERREAEE R > LEE/VEENE RS E AP -

& ERTat > TikTok ($15) BEVFNLE - AT AAKSEES THEL THE - @E
HAPR RSB S - Bt ESREE ST TR B S M - (8 T
MIMEREARENERNE © axstiRs R - &

SWRITE 39 mrusE. GEIE. WS, SNEEREE, SSOTEAEARS
—~ HRAE

(—) SURRGIHTZ(Document Analysis) = FESCERIAT T TH - THZE 88 280 USRI 53 1
BIPYMEREERE > AR TikTok (B1F) B2/ DEELET BITREE - i
FERAIRZ R BB S R R B AR S s i iE Rl S A 5E B
W ZE R REARBRRY SRR f i LT oE T ABAE R > W clE T RE - WEgR T AR N
ZHETE

(=) FEE(Questionnaire Survey) * ATFFEIRFIFIE S » PR MR IR SRR
FEGE L U e AL IE £ BV L BT (LA - SESHUE G TikTok
(B (T RHRE - FEEEES  BRNGE 13 % 19 #0s B
R E BT BRI B S R » A R T RS T 9L
%% 0 DT RGBT DERRA T R - FSRDRES BRI 0 &
% BGHES B LA - S EIAE  TIKTok (BHE) FAISR - 55
P - SRR TR R ERBLER R K

R+ PR Likert AREEF (1= FFEFEE - 5= FHER) KREEEOTE

BURERE B  HET/ IV SA TR oilot study) LRBRI T E{ FHEBR (0

%

1% > %548 Line ~ Instagram B Facebook 2 SE- G HEEE & » A Google FEE
WEEERE (EAE4NT hitps:/forms.gle/8YotkT53154871nW6 ) - R
JGC1E

R e Sz AeEEES

AWZER A T ORI TR B A ARSI 72 U505 - R4 MEERE TikTok (1) ¥ae
BE/VEAAFEEE RRE - BRREDT ¢

(—) SCRKENE ¢ st ek aER/ DEFER TikTok ($i5) HIHBEMTFT#ET D
> SRESECUER - RIRENF G e S am 5 -
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https://forms.gle/8YotkT531S4871nW6
３分

有文獻探討小結論－佳

文字或圖皆可，更多人會用圖表示

Highlight

研究方法、使用工具、研究對象、流程與架構。文獻分析法為基本成員

Highlight

很完整


H]W

FERT TIKTok (14F) SHABHHV AT

(=) MEsET - RIBSUREsS Ra T e 8 5 VRN G » B 02
BTk ~ BAEM - LDHEPEE > UWEEEBNHE ULER -

(=) THHFEE BT/ NAIEFHER E  M5afE n TR ER0S - RS R 5

() Bfpf S : 7% Line » Instagram ~ Facebook 3 FEHEEM A » A Google &
B EES/DEMEETT R -

() BB - HIERINRI G ETSE T TERES/VFEMEH TikTok (£HE)
FITT RSt > R H B L IS R [E] [ T R 2 -

(%) mel s  IRIBEUE O TaE R - 4845 TikTok (B1%) FHE & &S/ VENEY

SO

OHE AT R - et B4 ~ SURBEBIINEMUAR TR -

IS b

& — : BFTAEEE PESITikTok ($13%)
BERE FNENAEETF

[ | | | | | |
EER DL ’TikTok(?S{%);%]‘ ’Tii‘”iigg%@ﬁ ’Tilklfik(*iﬁf%gﬁ ’TikTok(?%L%)% ’Tﬁiﬂii";giiiiﬁi%iﬁ ’%iﬁii EI

B — A B T
ECHIFE, DVTHENIRE. (KIBAREN, BB, S A
B ElEER °° goufnsinsR, SREE. SROCEE TR S
1 2 E SEDE. . BEIE .
RG T A AR B AR - AR - 458 S B TikTok (BIF) IR

T UREGEHANERS AT S T2.8% » B 207% » 6. 5% LRI

o E AR L BT 19.3%H DG FE TR DN /NI » 8 7.6% (5 FREIR 2 /N0 »
BT R S5 I FIES TR - SIS RS SR RAR - ARTEITIIE o Gl el
F TikTok (H43) H9AATEN © RS - S8 - RS EIEER - T HEYT

Fo ~ DR - BRI A - BREOEL > DU Inas il T[RR8T IEEREE ) affk

e

"AFEE L TIEEAAERE L &6 T i REEER SRR ERE D ERRERRE -

—~ GEE/VEER TikTok (F1F) HIHE
HIEHFREN—, AEBOERETKTok (&) FA LERER
x— ' B85 /VF TKTokFREDEA R HEHESETER

ERE HE i AEE
. WERICHBERM/NFEE TikTok (BHF) #2H ° 142%  12%  73.3%
2. BARERFEE A TikTok (FHEF) » 25%  81%  66.3%
3. BA TikTok ($}&) ZKEEFEAFTIASE - 31.5%  7.6%  60.9%
4, e e HAIEN B E A TikTok (£15%) #2h - 1.1%  9.83%  89.2%
5. IEBCE TikTok () 2R B < i ag - 12%  163%  71.7%

%_“:é_f}ﬂ‘%»g : Eﬂ%%?ﬁf% %?%%IE%EFE §§§;$Z§&
. . , FEERRRE, RAEIR,
MRoTEERZERA: igs SRS
e 5 AR E BRI,
2. Fe D TR RS AR ER


５分

自己的研究，分析後的成果。依據研究目的，整理、分析、評述自己的研究發現與結果，善用圖表。呈現自己觀點與評述之筆法佳，如筆者認為......筆者發現......

小論文內容之重要標題總整理

有導言－佳

對應研究目的一，台灣青少年在TikTok（抖音）平台上的使用情況

1

2

研究分析與結果之呈現方式：
1.分析與結果並呈
2.先分析後總結成果

Highlight

Highlight

再左移齊下圖的左邊更好

直接呈現調查問題與結果之數據，簡單明瞭，垂直線不呈現，讓數據及表格更清楚簡約。


G

ppseoste  PIBSIEET SR GBI VIR B S RE I TIkTok (F4E) 15 - 73.3%HH
REE BEFRMISEREE TikTok (BHF) RN EBEN/NEE - BHA 66.3%0 AR FHEKRE
BEFEFAE TikTok (£1%) - @BEALL - 58 315REEEFR MM HR TikTok (F1E) &
JFEEAFTEERE o BEAb 0 89.2%E B EFRRMATINE A ERHRERI L2 R o SRIARZEE/DET
ZiE TikTok (FHE) WARVHE® » MIFAIEE - 28 TikTok ($HE) BIfRE - 71.7%HY
FH/ D EEHAM A & RIS - 8 TikTok (BH) EEZZEC - HIA 24
TR B BERLE & - 35 B Demeulenaere et al (2020) R FHIE ST R Bk EE—20 - L#F/DE
FTERHEBRMIFENES B8  F/ VOFEREM L ENRFHEEES » #UR TikTok (£}
) B IEREFVETSG AT EESHAME R - By EhRsth 2 HHEARER
ther, EBtBAARKIESES
= TikTok (34E) BHEEH/ERE LIIHE TRFUAIRSE.
HEFRENS, HAEEOENE LR EERS YRRy 2
B TRTOK (N ST D E S LSRGz G &

HIW

PST TiKTok (R ) BB EEATHY

RARHE FZ i AEE
6. TikTok (1) EIRET s » ERMEERIER - 98%  31.5% 58.7%
7. BE L TikTok (BFE) R EBENEENES - 18.5%  30.4% _ 51%
8. ¥ TikTok ($IF) MEEE A a2 gk - 12%  272% 60.9%
9. TikTok ($}5%) Hh3E | FeBI R LbomisknHEfE - 39.1%  25%  32.6%
10. Fefr B2 E2E g [di ] TikTok (B1F) 2R &5l » 109% 25%  64.1%
FBRACH © s E e sl
BIZRSHT 6 8-
DA EHEFETH > TikTok (F1%) HeEE DENEE TR OIFHEEERR - J88

Ol BT S8BT BRI A TiTok (FHS ) BBIL MBI p R DR -
OB RIEZS Y D HERIG TIKTok (FHE) REEER - R 18500505527 i
OBE % TikTok (318 EAVSETYE RIS (51% ) F @ EBEHEERIYS - B TiTok
sgawEt (P REMHEEEME - (09UHE S B EEE  ERA S TR AES
S R MBI AT - 30| TR TITok (RHE ) MM SEE ey
SIEVET iy Fameshon /0 E AT S SERIN 151 - 64195 H A A
(PR3 TikTok (B4 A rhilveean,  SRUES B TE AR - MESOREs g - I
401 Feijoo ot al (Q023)45HH » EF TikTok (1) SEIRHESEE » (AELAE AT V00 T ELAORE )
IR » ERREAASUASHIRARRTS ISR - TRBEER, LB
6, IERRI AL,
= TikTok (H1E) Bems bEupEmaaysnnpe  ooan RIS
HEFRENT, HAEEOEHE LB SE RS SR

= TikTok(H}#)¥H B/EH/ D E [ E S R RN B G A4 R

[HRH EEZ i REE
11. {#H] TikTok ($I%) BRI EESIHFELIE L, - 457% 22.8%  31.6%
12. FefHEH TikTok (F1E) BrE g T - 511%  15.2%  33.7%
13, FRAAEH TikTok (B}Z) 1% - BEERGEILEALT - 09%  32.6% 44.6%
14, f#/H TikTok (FHZ) s T HIEE 31.5% 174% 51.1%
15. ZzEif# A TikTok (B} ) BEEBIIRIGRATEE - 23.9%  31.5%  44.6%

BRI ¢ g et
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與文獻探討中之相關研究做差異比較，透過他人研究來提高自己研究的信效度。

對應研究目的二，對台灣青少年教育上以及時間管理與學業表現的影響 

問卷分析很重要

忠於調查結果，又不過度推論，並與前人研究相對話，呈現異同，提升研究的信度

對應研究目的二，對台灣青少年教育上以及時間管理與學業表現的影響 

讓數據說話

①描述 
②找重點 
③比較  
④解釋
   原因
5.與文獻  
  對照
6.回應研
  究問題

圖表分析６步驟：


HIW

PST TiKTok (R ) BB EEATHY

AN =N

FrHRFfE] B BEAER LRI T - W74 B8R TikTok ($£1F) HE T a8F VENEE
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